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BRAND
INTRODUCTION




WE ARE VEVOR

As a leading global home improvement brand,

we deliver pro-level performance products at exceptional value,
empowering consumers to build a complete and ever-evolving home environment.




VEVOR
DECLARATION

VEVOR is a home improvement brand that empowers Home Creators to upgrade spaces
with pro-level products at exceptional value. From backyard makeovers to apartment

iInnovations, we deliver superior performance through practical technological innovation '/

—-

that combines purposeful technology with the hands-on joy of creation.

We break down price barriers so every upgrade reflects your vision, creating unique
spaces where garages become workshops and balconies become oases.
Upgrading every space isn't just a task, it's a declaration of reinvention.

Upgrade with VEVOR.



BRAND PROMISE
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TOP SELLERS
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Outdoors

Tools

Venting & Cooling 4

Storage & Organization Automotive



PRODUCT
DEVELOPMENT
MODEL

100"

From Concept to Market

e Strict manufacturer selection

« Effective cost controls | i lﬁ*ﬁ 1“7'}
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OUR JOURNEY

VEVOR Milestones
05,

04

03,

2025
Proudly served 30+
@ 2023 million customers
Expanded product worldwide.
2022 lines to home
Proudly served our Improvement.
2021 . .
first 10 milion customers
Multiple products worldwide.
ranked #1 Best
Seller in the tools
2013 category.
Expanded to Amazon,
2007 accelerating global
reach.
VEVOR was founded

and began its first
online sales.
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VEVOR HAS SUPPORTED OVER
30+ MillioN Home Creators worldwide,

delivering performance, inspiration, and value to their home-improvement projects.
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AliExpress

OUR GLOBAL PARTNERS

o TikTok

&2 YouTube @ €) facebook
Instagnom

Google ebay {ﬁ'l@ ‘Lowes

alleqro amazon & ewayfair

ManoMano

mercado

@ Lozada Cdiscount Rakuten libre
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24/7 CUSTOMER
SERVICE

>90%

Customer Satisfaction

30"

Hassle-free return policy

24(7

Live chat service

20000

Daily customer interactions



200+

WAREHOUSES
WORLDWIDE
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QUICK
RESPONSE LOGISTICS

Same-day delivery

We provide efficient logistics support,
with same-day delivery available for eligible orders
In desighated regions.

 Global warehouse and distribution
 Strong partnerships with leading global logistics providers



VEVOR
BRAND OVERVIEW




BRAND VISION

Awaken the inner drive to shape your living space, where every upgrade
moves you closer to the life you envision.



BRAND MISSION

Democratizing premium home improvement
product Ecosystem. Through practical
technological innovation and lean manufacturing,
we deliver home improvement products that offer
pro-level performance and benchmark quality at
exceptional value, empowering families worldwide
to upgrade their spaces and craft the life they

envision.
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TARGET AUDIENCE

Home Creators

Definition: Not defined by “who" (identity), but by “how they live" (behavior): “Those who actively reshape living spaces for
self-expression. They believe home reflects inner pursuits, and enjoy turning visions into reality with their hands."
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TARGET AUDIENCE

Home Creator’s Classic Life Scenarios

Backyard Garage
Transformation Innovation Hub
e Tz

Meet simple & Exceptional value products

swift lawn care you can trust

Home Apartment
Upgrade Space Revolution
& =

Elevate your

Transform your rental

living experience into a home you love




TARGET AUDIENCE

User Segmentation
Aesthetic b
Sculptors
Visual Storytelling: Maintained Beautiful Yard:
Creative Material Experiments  Efficient Weeding System

Functional Tech (%
Optimizers Tinkerers
Efficiency Redefined: Revamp Your Garage Smart Tech Integration: Manual Heat Press:

Time & Space Optimization  Workflow with Smart Storage Deconstructing and Rebuilding Unleash Your Personality
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BRAND ATTITUDE

Core Tone:
Pragmatic Romanticism — Achieving life aspirations

through professional spirit.

Pragmatic:

Aligning with the brand's pesition on performance,quality, and exceptional value, | s=—

it emphasizes practicality in product performance and price.

Romantic:
Resonates with target audience traits and emotional needs;

translates products performance into solving consumer problems and fulfilling desires.
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BRAND ATTITUDE

Key Words

s o

S TR ol -
SARSS
Practical technological innovation Defiant Joy Practical Poetry
Builds product trust and strengthens innovation credentials Behavioral Resonance Delivers on the brand vision
Consumer Perception: Consumer Perception: Consumer Perception:
Product Performance & Product Experience Pro-level performance products at exceptional value Practical Satisfaction
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Brand Slogan

Upgrade - The Home Creator Way



creative pursuits abov

VEVOR redefines identity with “Home Creator”

—

e everything else.

from dorm makeovers to garden studios, produ

——

are mediums; creation is the essence.
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VEVOR BRAND HOUSE

Awaken the inner drive to shape your living space,
BRAND where every upgrade moves you closer to the life you envision.
VISION

Democratizing premium home improvement product Ecosystem. Through practical technological innovation and lean manufacturing, we deliver home im-
provement products that offer pro-level performance and benchmark quality at exceptional value, empowering families worldwide to upgrade their spaces
and craft the life they envision.

BRAND
MISSION

Comparative Value (Product Value) Distinctive Value (Emotional Value & Resonance)
BRAND Driven by Innovation: Product Performance and Exceptional User A sense of identity and the pride of building your ideal
VALUE Experience — Delivered at Exceptional Value living space with your own hands

CONSUMER Elevating the Consumer-Centric
PERCEPTION Product Experience

Pro-level Performance at Exceptional Value Practical Satisfaction

BRAND
ATTITUDE

BRAND . .
Product R&D Strength (4.0) Lean Manufacturing Emotional Resonance / User Ecosystem

TARGET Home Creators Emotional & Impulse Consumer
AUDIENCE Those who actively reshape living spaces for self-expression Driven by resonance, not necessity

BRAND
SLOGAN Upgrade - The Home Creator Way

Practical technological innovation Defiant Joy Practical Poetry




BRAND VISION

Awaken the inner drive to shape your living
space, where every upgrade moves you closer to
the life you envision.

VEVOR

Upgrade -The Home Creator Way




